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WHAT TO WATCH
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Interest Rates

New Private Housing Starts

Consumer Confidence

Consumer Sentiment

Wholesale & Retail Credit Availability
Wages & Employment

SUV & Light Truck Series

Marine Dealer Inventories

Consumer Net Worth/Debt

RV Inventories
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NEW POWERBOAT RETAIL UNIT SALES
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ADVISORY GROUP SUPPORTING THIS EFFORT

THOMAS BATES LAUREN BECKSTEDT BRYCE BROWN VICTOR GONZALEZ
Correct Craft Brunswick MasterCraft Colorado Sportsman Boats
CRO CMO Principle CMO
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ABBEY HEIMENSEN AMBER HOLM BRYAN SETI MATT GRUHN
MarineMax Winnebago Industries Yamaha MRAA
VP Marketing CMO General Manager President



i
&




ADVOCACY WINS

Vessel speed rule withdrawn

Defeated PFAS & wakesurfing bills

EXPLORE Act signhed into law

Protected boating access In Florida
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MEETING THE MOMENT

Utilize the new Discover Boating insights

Reach out to your representatives and
advocate locally

Get involved in the 250t celebration
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